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DIY BRAND  
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You!ve got this!  
 
And I’m so honored to be part of your journey!  
 
Yes this is a free guide, but I’ve left nothing out.  
 
I want you to succeed!  
 
And I don’t want the lack of branding to be an obstacle. We all start 
with constraints. Use them to your advantage. 
Constraints help us be more creative.  
 
The emphasis should be on your work, and the impact you have on 
your clients. Do your DIY Brand Assets, and you will see an immediate 
surge of energy from and toward you.  
 
Work further with me, and we’ll make magic.  
 
Because it should be a path of clarity and simplicity, I have distilled 
the very basic requirements for a brand into five choices.  
 
Once you go through the guide and make your 5 choices (yes, only 5), 
you will have your basic brand identity visuals. 

“And now here is my secret, a very 
simple secret: It is only with the heart 
that one can see rightly; what is 
essential is invisible to the eye.”  
 Antoine de Saint-Exupéry, The Little Prince 
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Two important disclaimers:  

Firstly, these are CHOICES. Your choices.  

You will commit to them for a time. Once made, you will not question 
and ruminate on them. You will own them proudly as your identity 
badge.  

They are not forever. You will upgrade them professionally at some 
point. But even if is not a fully developed branding identity, please be 
proud of these choices. 

Secondly, my assumptions:  

a) you know what you want to do, even if on a generalized form;

b) you have some clarity on who will profit from your product or service;
and

c) you have a desire to serve and succeed.

If any of these are unclear, drop me a note (ailyn@ailyneida.com).  

All that settled, time to get to work. Get your pen and paper and 
computer and let’s have some branding fun. I can’t wait to see what you 
create!
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BRAND STYLE GUIDE

#1: BRAND NAME

#2: DESIGN PLATFORM

#3: FONT for Logotype

#4 COLOR

#5 IMAGES

HEX

IMPORTANT:

FONT for text

The Logotype font will not be used 
for anything else.

No additional colors to be added.

There will always be white space 
around the Logotype.

Have FUN while using your DIY 
Brand Assets. 

To print, fill up and save. This is your VIP reference document. 



Choice #1: Name

w
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Just like with a baby, we shall start with the name.  
(If you have one already, or if you are using your own name, hop on over 
to the bottom of this page). 

There is a lot written on this topic, and you are just getting started. And a 
PhD is not necessary. And, unlike a newborn, this name can change once 
you are more established and are ready for an in-depth professional 
branding experience.  So, don’t anguish yourself. Find your calm place of 
presence and answer the following questions - with pen and paper! :) 
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Choice #1:  N
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Got your name? Own it! Go write it in your BRAND STYLE 
GUIDE (on page 3) and breath deeply! You are on your way!

DIY BRAND ASSETS

Service or product? What job does it do? What 
differentiates it from other services or products on the 
market? 

Who can benefit from this right now? Think of one 
person that you know. What would they Google if they 
were searching for what you offer? 

How will your product or service be delivered? How will 
you communicate?  How do you want to be known? 

WHAT

WHO

HOW
Now, read over what you wrote and highlight what calls your attention. 
Go with your intuition. If something is immediately calling out, pick it. If 
not, sleep on it. Come back tomorrow and revisit the questions and 
what you’ve written.  

Picked one? Two? No more. Now, ask your mom, daughter, husband, 
best friend what they get from the name. What feeling? What 
understanding? Don’t explain. Present it as: “When you he Yar                     OUR PICK 
what’s the first thing that comes to mind?” (Repeat if you have a second 
idea). Now, is there any resonance with what you intend to sell?  You 
might need to be more direct, more specific and definitely not abstract.  

Go ahead an write that on Google. Make sure the website is not taken. 
And if you are so inclined, buy the domain name before it’s gone. 



Choice #2: Design Platform
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Now, decision two: the design platform. Before fonts, colors and all 
the fun stuff. 

Why?  

Simply because there are fonts and styles that are available in one, 
but not the other. I want this to be as simple and seamless as 
possible. So, we’ll work within the constraints of your chosen 
platform. 

What options are there? Too many! Thank goodness! You don’t 
want to be just like the next brand. 

Here are 5  of them. Look into their offered designs, into their 
pricing and the small print. Try their free options to create a design 
or two.  Take a good hour with any chosen one to get a feel for it 
before you commit. Because, for now, when you make the choice, 
you will stick with it.  But don’t dwell here. They are all good.  

- can you change the colors?
- can you change the pictures?
- what type of graphics you would need?
- and are they preset on the platform?
- can you easily download the designs?
- try sharing something to your best friend.
- does it have a mobile app? (Maybe important to you).
- does it have language compatibility with what you need?
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CANVA - https://www.canva.com

OVER - https://www.madewithover.com

DESYGNER - https://desygner.com

CRELLO - https://crello.com

Choice #2:  Design Platform

SNAPPA - https://snappa.com

Once you made your choice, write it in the BRAND STYLE 
GUIDE (on page 3) and go do a little dance. GREAT CHOICE!

DIY BRAND ASSETS



S
Modern 
New 
Trendy 
Techie 

This is Sans-Serif (sans, 
without in French)

Choice #3: Font

Now that you’ve chosen your design platform and played around a bit 
it’s time to get to the second decision. The font.  

You will use this font ONLY for the logotype (that is, your logo, which 
will be letters only) nothing else.  Not for titles, not for quotes. Since 
you are keeping to the lettering for your logotype, it’s best to keep it 
different.  

But just how different? Let’s look at the basics. 

- can you read it easily?
- can you make it smaller, and still read it?
- do you like it?
- is it congruent with what you do?
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To Serif or Sans-serif?

C
hoice #

3:  Font

Once you made your choice, write the font name in the BRAND 
STYLE GUIDE (on page 3) and start chilling the bubbly! 

DIY BRAND ASSETS

S This is Serif

Traditional 
Established 
Classy 
Luxury  

Anything else here? 
- You might want to do script, but with caution. It needs to be legible.
- You might want to add a tagline. In a contrasting font.
- You want to define your regular writing font.

Instead of a long written text here, I prepared a video for this 
bit.  Find the video in Module 2 and when you are done, come 
back to the pdf to continue. 

GRAPHIC SIZE 
500 px x 500 px 

(px=pixel) 



Choice #4: Color
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Life’s a rainbow of color, shades and tones.  
And you get to choose your ONE! O.k, maybe two. But, for this stage 
we will keep it SIMPLE.  

My recommendation is one color, and then a couple of shades of it. 
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Choice #4: Color

How to pick your color in three steps:

Give yourself a big hug and write those HEX codes in the 
BRAND STYLE GUIDE (on page 3)! You can even name your 
colors for easy reference! You are a STAR!

DIY BRAND ASSETS

Color is there to highlight, to help with the organization of your 
ads or documents. To help with legibility. Use it with care. Less 
is better. 

If you haven’t yet, pick three words that best represent 
your brand and it’s values. (Examples in the video in a 
minute). 

Open google images or Pinterest and search for those 
words. Take a quick look at the images and save 
(screenshot) the ones that to you like/best represent 
your words. (You are aiming for no more than 20 images 
altogether). Create a collage. 

Look through and see what is overlapping, repeating or 
so different it is you. Subjective, but effective. Quick 
decision, gut feeling type. No second guessing yourself. 

1.
2.
3.
I have two videos for you here. The 
first one shows you the above process 
in action. The second shows you how 
to find those HEX colors (what the Hex 
is HEX?), how to create your shades 
and how to upload them to your 
design program of choice. 
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Choice #5: Images
Every brand has a photographic style. A look to the 
images, even a color or tonality to them.  

Maybe it is vibrant and healthy fruits and veg, your own 
baked products. Maybe it is women doing active sports 
outdoors, or babies cuddled in lovely blankets.  Maybe 
you choose nature to represent difficult human 
emotions. Maybe illustrations or abstracts are more 
representative. 

What you choose to show and how you show it, is an 
explicit and very quick brand message.  

It takes nanoseconds to make a visual impression: hence 
the saying, a picture is worth a thousand words. So let’s 
make them count. 

Go back to the WHAT, WHO, HOW exercise from Choice #1 
and the collage you created. What type of photography 
represents your brand? Be very finite in your choice. 
Again, you can always experiment and expand later. For 
now, pick one style and/or subject type.  

Here are some links to sites offering free photos. Use the 
search option and “collect” representative ones.  

(Please make sure you note the photographers name. It 
is a nice practice to recognize and attribute their work!). 

If you would like to be even more adventurous, use a 
photo editor such as the Photo Editor Plus (Axiem 
Systems). Please, define a few settings, and write them 
down. Always use the same effects so that there is 
consistency.  
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Choice #5: Im
ages

Once you made your choice, write it in the BRAND STYLE GUIDE 
(on page 3) and guess what….YOU’VE DONE IT!!!!

DIY BRAND ASSETS

Unsplash: https://unsplash.com 
Pexels: https://www.pexels.com 
Pixabay: https://pixabay.com 
Stocksnap.io: https://stocksnap.io
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https://apps.apple.com/ch/
app/photo-editor/
id499146288?l=en 

https://apps.apple.com/ch/app/photo-editor/id499146288?!=en
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EXAMPLES



There was a time when I hid underneath the covers to 
read past my bedtime. 
There was a time when I put on my high healed tap shoes 
to dance on stage. 
And there was a time when I was a foreign student, 
actually I was a foreign student throughout my university.  
But those are only snippets of my life. 
I am also Jewish. 
I am also mom to five beautiful souls. 
I am also wife to my soulmate. 
And still, those are only bits. 
I studied Sociology and Psychology, and Financial 
Marketing. 
I’ve been a bond trader and Assistant to a UNICEF officer.  

I have worn many hats, and the sum of all those 
experiences brings me to today: Strategic Branding for 
Solopreneurs. 

 

2021 AE Branding | Strategy & Design PAGE 10DIY BRAND ASSETS

Some things 
about me

Ready for VIP 
branding?

Send me an email with 
your details. 

ailyn@ailyneida.com

I love the challenge of finding clarity and order in the confusion and tsunami our 
thoughts generate.  

I love the simplicity of a clean system, pre-made decisions that make sense to what 
you want to achieve. We don’t have more hours in a day, we can use those hours to 
do work that pays off.   

Being smart about deep work that has a ripple effect, because it is strategic 
branding. Creating thus a brand that is strong, magnetic and resilient, regardless of 
what is happening, so you and your dream can shine. 


