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Lead Form Magic
How to Set Up a Lead Form Campaign in Ads Manager

Campaign Structure

CAMPAIGN AD SET 1

Type of Campaign Select your
Traffic Placement
Leads / Conversions Budget Create 3 or 4 different
Sales Targeting "variations" of ads to
Lead Form Choose your conversion determine which one is best

Campaign Structure

AD SET 1

CAMPAIGN

AD SET 1

By adding more ad sets you can
test different targeting such as
locations, interest. You will
increase your daily ad spend
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For this course we will K.I.S.S

—
\

Type of Campaign Select your
Traffic Placement
Leads / Conversions Budget Create 3 or 4 different
Sales Targeting "variations" of ads to
Lead Form Choose your conversion determine which one is best

Keep it simple n' sexy!

Before we begin:
Here’s what you’ll need to have ready for your Lead Form Creative:
e Know who you're going to target with your ads - age, gender, location, interest
Know your budget - no less than $10 per day!
Write out 2 x ad copy variations
2 or 3 images or videos to test
Privacy Policy on Website (required for setting up the Instant Form)
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Navigate to facebook.com/ads/manage

0Q Campaigns  DotiiMedia (25745783) -
= Q  Search and filter
® B3 Compaigns 22 Ad sets
- IR B e B B R e
N Attribution
off/ on Campaign Delivery setting O Results
MI TRO Lead Form Campaign off 7-day click or.
L] i Lea
TRO March 2023 off 7-day click or.
(]
PS MIF2F Workshop Guide Feb 2023 of 7-day click or
p
° Authenticity Workshop Oct 102022 off 7-day click or.
° Mi Dream Bigger Sept 2022 off 7-day click or.
. Confidence Hypnosis August 2022 off 7-day click or..
i
Mi Com jons July 2022 (for approval) U 7-day click or.
o
Y MI Traffic & Conversion Form July 2022 off 7-day clickor..
Y M Visibility Challenge - Service May 2022 off 7-day click

Select in Ads Manager Select "Leads"

‘The Vegan Market
"o

CALLING CANBERRA VEGANS ¢
0 cxtora o124 e 300 oot ead Forms are grea

giveaway thanks to Betty Chetcuti valued at $45 each! Click below to enter now.
T & Capply.

because you don't have
to send people off
Facebook in order to get
their email addresses.

The Vegan Market

Great for competitions,
recruiting and general
information

By entering your details you agree to be contacted by The Vegan Market & Boho

If you want people to
When people o have an instant email in
"Sign up" this ‘ their inbox, you will need

uuuuuu

screen pops up. to use Zapier.
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© e New Leads Compaign

I New Leads Campaign
S et © Review
83 New Leads Ad Set

[ New Leads Ad . © Campaign name

° C‘:\le:::fvr;v:zechangzsmxmscamnmgnwnsmnmlmmsmﬂ N a me you r Ca mpaig n

© Special Ad Categories
Declare ifyour ads are related to cred, employment or ousing, or about sacilissues,
elections orpoltcs. Requirements difer by country.

Learn more

Categories

© Campaign details
Buying type

Auction

Campaien ctjectine © @ Advantage campaign budget + on

Advantage campaign budget will distribute your budget across ad sets to get more
results depending on your performance goal choices and bid strategy. You can control
spending on each ad set. Learn more

‘Show mare options =

A/B Test Creste ABTest @

o help mprove ad performance,test versions with different images text, audiences or
placements. For accuracy, each one will be shown to separate groups of your audience.

Campaign budget

Daily Budget v  $2500 AUD

You'll spend up to $31.25 on some days, and less on others. You'll spend an average of $25.00 per day
and no more than $175.00 per calendar week. Learn more

If Advantage Campaign Campegnbid sty

Highest volume

Budget is on, turn it off

@ Campaign details
Buying type

Auction

(Campaign objective @
Leads

Show more options -

A/B Test Create A/B Test @

To help improve ad performance, test versions with ifferent images, text, audiences or
placements. For accuracy, each one will be shown to separate groups of your audience.

Advantage campaign budget 4 off @
Advantage campaign budget will distribute your budget across ad sets to get more resuits
depending on your delivery optimization choices and bid strategy. You can control spending
on each ad set. Leam more

Close

o

Veritying your edits

Once you do this, select
"Next" to go to the Ad Set
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This is the Ad Set level
Name your Ad Set

Choose the Conversion
"Instant Forms"

Then scroll down to decide
on your budget, targeting
& placement

You will have to accept
the Terms and
Conditions before you
can publish your Ad
Set.
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[ M Win a Vegan Cookbook May 2023

) NewLeads Ad

O Y

2 Bt © Review

8 Women 20-50 Canberra

© Adsetname Audience definition

Women 20-50 Canberrd Createtemplate  Your aunce s

on's fiy brosd

© Conversion

Conversion location

Estimated dally results

Reach ©
2.0K-5.9K

Leads @
5-24

@ seta performance goal X

Your
performance goal, formerly called optimization for ad delivery, helps us
understand how you measure success for your ads.

This and other optimization & delivery settings are now part of conversion
setup. About Ad Delvery

@ Set a performance goal X

When generating leads with your ads, you can also set a performance goal. Your
performance goal, formerly called optimization for ad delivery, helps us
understand how you measure success for your ads.

This and other optimization & delivery settings are now part of conversion
setup. About Ad Delivery

Performance goal @

Maximize number of leads

Facebook Page

The Vegan Market - a

Terms of service not accepted: You can't run lead ads until your Facebook Page accepts
Facebook's Lead Generation Terms of Service.

Please read and accept Meta's Lead Ads Terms before creating m
your ad for this page.
m

View terms

Cost per result goal - Optional

SX.XX AUD

Meta will aim to spend your entire budget and get the most leads using the highest
volume bid strategy. If keeping the average cost per result around a certain amount is
important, enter a cost per result goal.
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Select your Daily
Budget or use the
dropdown to select
the Lifetime Budget

Add in an End date if
you want to

@ Budget & schedule

Budget @

Daily Budget

You'll spend up to $12.50 on some days, and less on others. You'll spend an average of $10.00 per day
and no more than $70.00 per calendar week. Leamn more

Schedule @

Start date
May 16,2023 © 7:04rm

End

Set an end date

Show more options ~

Custom audiences are
audiences created of
your mailing list,
website visitors &
people who engage

with you.

This will be covered

later.
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$10.00 AUD

Estimated daily results

Resch @
2.0K-5.9K

Leads @
5-24

Your estimated daily
results will change
based on budget

© Audience
Define who you want to see your ads. Learn more

Create new audience  Use saved audience

Custom audiences Create new
Q_ Search existing audiences
Exclude
* Locations oo
* Australia
Age
18- 65+

Gender
Al genders

Detailed targeting
Inchade people who match @

Q Add demographic:

Suggestions Browse

Exclude

Languages

Al languages

Save this audience
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Choose your location,
age and gender (thisis e s

the important stuff!) s =
Q Search existing audiences
Every time you hover
over an option "Edit" o
will appear on the right e
hand side. -
Q Add demographics, interests or behaviors Suggestions Browse
Detailed targeting =
start writing in what ot e o o o s ot s

) performance.

interests you want
people to have. They
must be broad and not

everything will appear.

This is the Ad Level.
This is where you will
select your Facebook

Page, Instagram

Account and create

your Ad

Name your Ad.
When you add in your Ad Creative, you will
see how it looks on different devices here.
Click on any of the images to review.
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Learn more
* Media Hite @
15 Placement
Cost per result may rise due to too few ad X
creative

Since you only have one image or video, your
audience may see the same ad too many times and
stop noticing it. To avoid this, create an additional ad
with another image or video, or expand your
audience size

Leam more

Create another ad Expand audience

Feeds, In-stream ads for videos and

o .

[ 2 endfeal, Appa o shae

1B Facebook Search resuits

Paste in your first copy
variation. Edit as required
based on the Ad Preview.

To add in Emojis on a Mac
use Command, Shift and
Space Bar all at once.

Add in your Headline -
What is the most
important info e.g. Dates,
Who this is for - add this
in.
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To add in your Image / Video select
"Edit" or "Add Media"

Navigate to your Instagram or Business
page or Upload. Choose your selected
media and select "Next".

@ Adpreview Share w» «* Advanced preview
Partially optimized
Ed ()= Feeds
Feeds
Primary text Tof5

The Vegan Market - X

ve3x way CALLING CANBERRA VEGANS £
ty Cheteuti valued at $45 each! Click below To celebrate our first Vegan Marke

to enter
T& Capply

@ You can add multiple text options and we'll show one
of them to each person, based on what they're most
likely to respond to.
Learn more

@ Add text option Text suggestions

Headline

Description

bdi

mirandaivey.com
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Examples of Headlines: FYI They are
not visible on Instagram

FENORKSPILATES COMLAL

Now Open in Ballina! Over 60 Pilates Classes Every Week

€ nwuus ues wowane

NATUROPATH.JULESGALLOWAY.COM
Got Fatigue? You Might Need More Than Just Another Coffee Learn more
6 of the most common underlying drivers of exhaustion
i
EVENTBRITE.COM.AU
Sydney May 5 -7 ® Book Your Tickets! Learn more
Friday 5 May: 5pm- 9pm Saturday 6 May: 10am - 5pm Sunday 7 May: 10

NEWBORNMOTHERS.SIMPLERO.COM
Free Webinar: Celebrating the Postpartum Renaissance

In this webinar you'll learn: - Learn how to do postpartum work in a culture that...

RACHELCORBETT.COM.AU
Start Your Podcast in 2023 g Learn more
Find out how to start a podcast with this free guide covering all the tools and tech...

A Destination
Tell us where to send people immediately after they tap or
click your ad. Learn more

Scroll down to Destination .
a n d I nsta nt FO rm Make connections with people by letting them send contact

information and other details to you through a form. Learn
more

Create form

Select Create Form

A\ Choose or create an instant Form for your leads
campaign

This is how you will create
the pop up form

@ Tracking

Temnle muimnt Anbmnnbn bhns manbnin b Ammimrniann i o

Learn mere

Learn more
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Each of these names in
bold text are a step in
creating your Instant
Form.

1.Form Name

2.Form Type

3.Intro - this is the page
when someone clicks
on your ad. Upload an
image, write your

headline & description.

Write what they are
signing up for.

E.g. By entering your
details you agree to be
contacted by... about ....
You can unsubscribe at
any time.
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Form name

Win a Vegan Cookbook

Form type

Intro

Background image
™ e you choose wi

(@ Upload image

\ded image size: 1200 x 628 pixels.

via email. The Vegan Market Canberra

Greeting * Rec will take place June 24 - 25 at EPIC.
Let people know

+ Add question v

Prefill questions.

‘‘‘‘‘‘ d by The Vegan Market & Boho Luxe Market Canberra. You can unsubscri

Choose the type of information you need

mirandaivey.com
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More volume - Form preview

Form type

Intro

Add in your Privacy Policy po—
I i n I‘( . Privacy policy

Privacy Policy
Beca be coll

Link text "Privacy Policy" e
Don't have a Privacy Policy | O
page on your website? You -

need tol! It's the law!

Here's a template:
https://business.vic.gov.au/tools-and-
templates/privacy-policy-template

More volume - Form preview

Message for Leads

Make the most of this page!

What action do you want
them to take? buy a ticket,
see the upcoming dates,
get a special offer? Moo

You can add a link to your e (D
website & custom call to
action text.

Select Publish
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Forms
. Destinati
YO ur new fo rm wi I I now be Toell u::n::?e lt::';end people immediately after they tap or
se I eCted click your ad. Learn more
Instant form
If yo U ma I-(e am i Sta I.(e or Make copnecnons with pet?ple by letting them send contact
. information and other details to you through a form. Learn
need to edit your form, you more
will need to Duplicate your reatetom
form and make changes. Form tite =3
[ ] Win a Vegan Cookbook L 20230517

You cannot edit an existing
form.

Once you are happy with
your ad, hit Publish.

Congratulations you've
just made a Lead Form
Ad!

Win a Vegan Gookbook
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Now we can Duplicate this Ad to Split Test

At the Ad Level, select the Ad as above.
Then select Duplicate
In the Pop Up select "Original Campaign” S
& New A/B test
Select Duplicate e
You can split test
.Zdl:ddmedlz w  Create Video ° Different images
R e Different videos
T on A * Different copy
e ke e Ot
Each time, you simply follow the
DW\n.al\.IeganCockbook Canberra Vegan Market 24 - 25 proceSS _to "Duplicate" and then delete
the image and upload a new one.
— . Or delete and paste in your new copy.

| recommend a maximum of 4 ads to
split test on a small budget.
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Page 14

Give each of your
new ads a
different name so
you know what
you've changed.

Hit Publish in the
Bottom right
corner.

Your Ad Level will look like this depending on how

many ads you created.

[X) Campaigns

(M Duplicate v /it -

off / On Ad

& A/BTest

6]

LI

Delivery 1

Attribution

setting © Results Reach |

. % Vegan_CookBook_Video-X
3 Vegan_CookBook_1-
o °® m ‘egan_CookBook_1-x

Results from 2 ads O

® Learning

7-day click or. 37

7-day click or.

7-day click or ... - a7

After your ads go through the Processing & Review
phase they will be Published! They will be in the
Learning phase until they receive enough conversions.
Your ads will still be delivered.

Copyright Miranda Ivey 2023
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What happens now?

) Campaigns CTD o rises
(M Duplicate ~ w £ Eit v [ ABTest B i & © Preview Rules v

N Attribution

off/on  Ad Delivery setting © Results Reach i
P Vegan_CookBook_Video-X # Learning 7-day click or. 37
& OnFacebook Lead
Vegan_CookBook_1- .

v ) ﬁi gan_ k_1-x Learning 7-day click or. . \

Results from 2 ads @ 7-day click or ... - 47

Your ads will start to be shown to your target
audience. You will gain information about which ads
are more popular based on how many "leads" your
budget acquires.
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